From: To:
University of Utah Prospective University of Utah Crafters
Trademarks & Licensing

THE UNIVERSITY OF UTAH

Auxiliary Business Development
LICENSING + MARKETING * SPONSORSHIPS

Crafter License Agreement

Dear Prospective Crafter,

We are excited to see the growing interest from independent crafters who wish to utilize
the name and trademarks of our institution in order to create unique & innovative products. As a
proud incoming member of the Big-12 Conference, the University of Utah has witnessed a surge
in requests to incorporate our marks into handmade items, driven by the innovative ideas and
talents of artisans like yourself.

It is important to note that products falling under this licensing category must be crafted by
hand, avoiding any involvement of machinery or mass production methods. Furthermore, we
would like to clarify that obtaining a crafters license based on the terms outlined in this
agreement does not grant you permission to sell your products in tailgate lots or on any other
campus property, whether on a game day or any other day.

If you have any inquiries regarding the crafter license agreement or if you wish to explore the
possibility of obtaining a license that permits wholesale of your products to retail outlets, please
contact the Trademarks and Licensing Department at (801) 581-6245.

Thank you for your interest in partnering with us. We look forward to supporting your efforts
in using University of Utah imagery in your crafting endeavors!

Abby Hirshberg

Trademarks & Licensing Manager
Auxiliary Business Development
University of Utah
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Office: (801) 581-6245 Email: abby.hirshberg@utah.edu Cell: (518) 578-3214
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CRAFTER LICENSE AGREEMENT

This Crafter License Agreement (“Agreement”) is entered into by and shall serve as a legal
and binding agreement between The University of Utah, a body politic and corporate of the State
of Utah and a public institution of higher education, having its principal campus at Salt Lake
City, UT (hereinafter “U OF U”) and , an individual, having an
address of (hereinafter “Licensee”). U OF U and
Licensee are sometimes referred to in this Agreement collectively as the “Parties, and
individually, as a “Party”.

WHEREAS, U OF U is the owner of certain designations, including designs, trademarks,
service marks, logo-graphics, symbols, and other indicia (hereinafter “Licensed Indicia”).

WHEREAS, Licensee desires to use certain of the Licensed Indicia in connection with the
sale of certain articles displaying the Licensed Indicia (hereinafter “Licensed Articles”).

WHEREAS, U OF U is willing to authorize Licensee to use certain of the Licensed Indicia in
connection with the sale of the Licensed Articles, subject to and in accordance with the
provisions of this Agreement.

NOW, therefore, in consideration of the mutual promises, covenants and conditions
contained herein, and other good and valuable consideration, the receipt and sufficiency of which
are hereby acknowledged, the Parties agree as follows:

1. OWNERSHIP OF RIGHTS.

Licensee acknowledges and agrees that The University of Utah is the sole and exclusive
owner of all rights, title and interest in and to its Licensed Indicia as shown in Appendix B, as
well as any derivatives of the Licensed Indicia. All rights relating thereto are expressly reserved
by the U of U.

2. GRANT.

a) U of U hereby grants to Licensee permission to sell the Licensed Articles listed in
Appendix A and utilizing certain of the Licensed Indicia as agreed with University in Appendix
B, and in accordance with the limited terms and conditions herein.

b) Licensee may only sell the Licensed Articles directly to individual consumers. Examples
of permitted sales include those conducted through websites, craft shows, flea markets, holiday
shows, festivals, gift marts and events organized by non-profit organizations, schools, counties
and states.

c¢) No wholesale sales or sale to any third party retailers are permitted. In certain instances,
Licensee may be permitted to sell Licensed Articles to the University Campus Store pursuant to
the First Addendum contained herein. Notwithstanding the foregoing, the University Bookstore
shall not be obligated to sell the Licensed Articles. Licensee agrees that if a wholesaler or third
party retailer approaches Licensee with respect to purchasing Licensed Articles, Licensee shall



first contact University (attn. Director of Trademark Licensing) to negotiate the appropriate
license in respect of such sales.

Licensee acknowledges and agrees that, with the exception of the rights granted herein to use the
Licensed Indicia of University on the products described in Appendix A; it may not use the
indicia of any other colleges, universities, conferences, bowl games or the NCAA, or the names
and/or likenesses of any third party, in connection with the Licensed Articles.

3. TERM.

This Agreement shall be deemed effective as of the date of the last signature below and shall
expire one year later on that date. Agreement may be renewed for additional consecutive yearly
periods upon mutual written agreement of the Parties, unless Licensee, during the initial term or
any renewal period, distributes and/or sells five hundred (500) or more Licensed Articles or
exceeds five thousand dollars ($5,000.00) in gross sales. In such case, this Agreement may not
be renewed and Licensee will instead have the option of obtaining a local licensee agreement
from the U OF U’s authorized licensing representative, The Collegiate Licensing Company.

4. ANNUAL LICENSING FEES.

An advance-licensing fee of $200 will be charged by the University on an annual basis for
gross sales up to $2,000 per year. If gross sales exceed $2,000, additional fees will be applied
according to the following schedule:

¢ A ten percent (10%) royalty fee will be required for gross sales ranging between $2,001

and $5,000, minus the initial advance-licensing fee of $200.
» Example: Total Gross Sales are $2,600 x .10 (10%) = $260 - $200 advance
licensing fee = $60 due.

In the event that Licensee’s annual gross sales for the Initial Term or Renewal Period, as
applicable, exceed $5,000, Licensee may enter into a ‘local licensee’ agreement with The
Collegiate Licensing Company and pay University a royalty of sixteen percent (16%).

5. APPROVAL OF LICENSED ARTICLES.

The execution of this Agreement shall be considered U OF U’s approval for Licensee to sell the
Licensed Articles displaying the Licensed Indicia during the term of this Agreement. In the
event that Licensee wants to obtain a license for any products not set forth in Appendix A,
Licensee shall submit a sample of such product to U OF U for written approval.  Licensee
agrees to permit the use and sale of Licensed Articles only in a manner that will preserve the
integrity and dignity of U OF U, and assures U OF U that the marketing of the Licensed Articles
will be of high quality.
e U of U reserves the right to confiscate items not submitted for approval.



6. USE OF NATIVE AMERICAN IMAGERY

U of U prohibits the use of Native American imagery in any Licensed Article with the
exception of the “Circle and Feather” Indicia listed in Appendix B.

7. OFFICIAL LABEL

Licensee shall, prior to the distribution or sale of any Licensed Article, affix its name and an
official hologram label to each Licensed Article. Official hologram labels are provided to
Crafters in 25 label increments.

« 25 hologram labels will be provided at the time a crafters license is issued.

» Additional stickers can be requested when the initial 25 stickers have been used.

« If an amount greater than 25 labels is requested, the request will be evaluated on a case-by-

case basis.

At the end of the licensed period, any hologram labels that were not used in that period will
be accounted for as part of the new 25 stickers issued upon renewal.

o If license does not renew at the end of Licensed Period, labels that have not been used must
be returned to The University of Utah Licensing office within 30 days of license
termination. PENALTY: A fee of $10 per label will be charged for any label not returned to
The University of Utah by within 30 days of license termination.

8. OFFICIAL CRAFTERS POSTER

o An Official Crafters Poster must be present when items are being sold.

« Poster is issued upon license agreement and/or renewal. Posters are valid for 1 year after
issue date.

o Upon Crafters License renewal, a new Official Crafters Poster must be picked up from The
University of Utah Trademarks & Licensing Office.

9. ROYALTY PAYMENTS/REPORTS.

(a)  Upon execution of this Agreement, and upon renewal of this Agreement as set forth in
Paragraph 3 above, Licensee shall pay to University an annual licensing fee of two hundred
dollars ($200). Within thirty (30) days of the end of the Initial Term and, if applicable, each
respective Renewal Period, Licensee shall provide University with a written report of number of
Licensed Articles sold and pay to University any additional fees due based on Licensee’s annual
gross sales as set out in Appendix C and incorporated herein.

In the event that Licensee’s annual gross sales for the Initial Term or Renewal Period, as
applicable, exceed $5,000, Licensee shall pay University a royalty of sixteen percent (16%) of
the Gross Sales in excess of $5,000.

(b) Royalty Reports must be completed and submitted to The University of Utah within 30
days of license renewal or termination. PENALTY: a fee of $25 will be charged if royalty report
is not submitted to The University of Utah within 30 days.



10. INDEMNIFICATION

U OF U shall have no liability arising out of Licensee’s use of the Licensed Indicia. Licensee
hereby agrees to indemnify and hold harmless U OF U, and its trustees, officers, employees and
agents, from any and all liability that arises in connection with Licensee’s manufacture or sale of
the Licensed Articles.

11. SEVERABILITY.

In the event that any term or provision of this Agreement shall for any reason be held to be
invalid, illegal, or unenforceable in any respect, such invalidity, illegality, or unenforceability
shall not affect any other term or provision and this Agreement shall be interpreted and construed
as if such term or provision, to the extent the same shall have been held to be invalid, illegal, or
unenforceable, had never been contained herein.

12.  INTEGRATION.

This Agreement represents the entire understanding between the Parties with respect to the
subject matter hereof and this Agreement supersedes all previous representations,
understandings, or agreements, oral or written, between the Parties with respect to the subject
matter hereof and cannot be modified except by a written instrument signed by the Parties.

13. APPLICABLE LAW.

This Agreement shall be governed by the laws of the state of Utah, without regard to conflicts
of laws principles.

By their execution below, the Parties have agreed to all of the terms and conditions of this
Agreement.



CONTACT INFORMATION & AGREEMENT AUTHORIZATION

Crafter Licensee University of Utah

Printed Name & Company: Printed Name:
Abby Hirshberg
Trademarks & Licensing Manager

Signature: Signature:

Date: Date:

Crafter Mailing Address:

City & State:

Zip:

Phone:

Email:

Website (if applicable):

GOODS AND SALE DESCRIPTIONS

Please list the handcrafted item(s) you intend to produce, along with their corresponding retail
price and the places or methods by which you will sell your items.

Handmade Article(s) to be Licensed: Cost of Item:

$

Place or method of sale (farmers’ market, website, etc.):



FIRST ADDENDUM
Consignment Sales

(Please complete as desired/necessary)

This First Addendum is entered into on (date) by the University of Utah
(hereinafter “U of U”) and (hereinafter
“Licensee”), and amends the Utah Crafters License Agreement effective
(date of signing for current agreement). The First Addendum hereby amends the Utah Crafters
License Agreement to include consignment sales according to the following stipulations:

1. In Paragraph 2 (GRANT) shall now read: Consignment Sales

d) U of U hereby grants to Licensee permission to sell the Licensed Articles listed
inAppendix A and utilizing certain of the Licensed Indicia, as agreed with University in
Appendix B, and in accordance with the limited terms and conditions herein.

e) Licensee may only sell the Licensed Articles directly to individual consumers.
Examples of permitted sales include those conducted through websites, craft shows, flea markets,
holiday shows, festivals, gift marts, consignment stores and events organized by non-profit
organizations, schools, counties and states.

f)  No wholesale sales or sale to any third party retailers are permitted. In certain
instances, Licensee may be permitted to sell Licensed Articles to other retailers on a consignment
basis for resale. Notwithstanding the foregoing, retailers shall not be obligated to sell the
Licensed Articles. Licensee agrees that if a wholesaler or third party retailer approaches Licensee
with respect to purchasing Licensed Articles, Licensee shall first contact University (attn.
Director of Trademark Licensing) to negotiate the appropriate license in respect of such sales.

Licensee acknowledges and agrees that, with the exception of the rights granted herein to use the
Licensed Indicia of University on the products described in Appendix A, it may not use the
indicia of any other colleges, universities, conferences, bowl games or the NCAA, nor the names
and/or likenesses of any third party, in connection with the Licensed Articles.

2. Paragraph 8 (Royalty Payments/Reports) shall now read:

(a)Upon execution of this Agreement, and upon renewal of this Agreement as set forth in
Section 3 above (TERM), Licensee shall pay to University an annual licensing fee of
two hundred dollars ($200) or other fee based on projected sales as agreed with University.
Within thirty (30) days of the end of the Initial Term and, if applicable, each respective Renewal
Period, Licensee shall provide University with a written report of number of Licensed Articles
sold and pay to University any additional fees due based on Licensee’s annual gross sales as
set out in Appendix C and incorporated herein.



In the event that Licensee’s annual gross sales for the Initial Term or Renewal Period, as
applicable, exceed $5,000, Licensee may enter into a ‘local licensee’ agreement with The
Collegiate Licensing Company and pay University a royalty of sixteen percent (16%) of Gross
Sales in excess of $5,000.

(b) Royalty Reports must be completed and submitted to The University of Utah within
30 days of license renewal or termination. PENALTY: a fee of $25 will be charged if royalty
report is not submitted to The University of Utah within 30 days.



APPENDIX B

Official Marks Available for Use (Pages 10-12)



Verbiage

U n IVe rS Ity Of Uta h University of Utah ® Runnin’ Utes ™ (for basketball use only) Ute Proud ©

o Utah © Utah Man Am ™ Note: The use of “Ute Proud ®" requires a separate
Current Revision Date: 02/06/24 - o i I b auest
Utes Utah Woman Am | icense type. Please contact CLC with questions.
. . . ™ ™
Established: 1850 Location: Salt Lake City, UT Team Name: Utah or Utes Swoop Utah Fan Am | _
_ UofU™ Red Rocks ™ (for gymnastics use only)
Mascot Name: Swoop Conference: Big XII Conference Utah Man™ Salt Lax City ™
Red Black Accent Red Accent Gray White Swoop Brown Swoop Yellow
PANTONE 187 C PANTONE Process Black C PANTONE 202 C PANTONE 424 C White PANTONE 154 C PANTONE 110 C
CMYK: 0, 100, 79, 20 | RGB: 190, 0, 0 CMYK:0,0,0,100 | RGB:0,0,0 CMYK: 1, 98, 58, 44 | RGB: 134, 38,51 |[CMYK: 57,47,48,14| RGB: 112,114,113] CMYK: 0, 0, 0, 0 | RGB: 255, 255, 255 |CMYK: 0, 57, 100, 38 | RGB: 155, 90, 26] CMYK: 0, 20, 100, 8 | RGB: 218,170, 0
MADEIRA Rayon: 1181 | Poly: 1747 MADEIRA Rayon: 1000 | Poly: 1800 MADEIRA Rayon: 1182 | Poly: 1981 MADEIRA Rayon: 1288 | Poly: 1918 MADEIRA Rayon: 1001 | Poly: 1801 MADEIRA Rayon: 1257 | Poly: 1857 MADEIRA Rayon: 1225 | Poly: 1725
Approved University colors or the *PANTONE® colors listed on this page must be used. The colors on this page are not intended to match PANTONE color standards. For PANTONE color standards, refer to the current editions of the PANTONE color publications. *PANTONE® is a registered trademark of PANTONE, Inc.

Interlocking U Marks

Block U Mark Circle & Feather Marks

Effective July 1,2020: Mid-tier and better channels only for apparel; all channels available for non-apparel.

o

Academic Marks R . .
When aligning the primary mark, center the mark to the circle, not

0 6 8 the mark as a whole.
THE
UNIVERSITY
OF UTAH ’
Note: The seal at Mark 8 is limited to sales to the Campus Store only and is permitted on a case-by-case basis Correct Incorrect
Hand Marks Combination Logos Utah Stripe
9 10 19

(U] (e

Helmet Marks
11 12

PAGE 1/3 NOTE: The marks of the University of Utah are controlled under a licensing program administered by Collegiate Licensing Company. Any use of these marks will require written approval from CLC.




University of Utah

Current Revision Date: 02/06/24

Mascot Marks

*Effective July 1, 2020 for marks 22 and 23: Mid-tier and better channels only for apparel; 24 25 26 27
all channels available for non-apparel.

*22 *23

**Marks 28-29 are intended to have Swoop holding an object (football, basketball, sign, etc). 30 31 32 33
Licensees may add objects to these marks, but all designs are subject to school review and approval.

**28 **29

PAGE 2/3 NOTE: The marks of the University of Utah are controlled under a licensing program administered by Collegiate Licensing Company. Any use of these marks will require written approval from CLC.




University of Utah

Current Revision Date: 02/06/24

Youth Marks

Orange: PANTONE 144 C

41

¢ University seal permitted on products for resale (reviewed on a case-by-case basis). ¢ No references to alcohol, drugs, or tobacco related products may be used in conjunction with University marks.
¢ No alterations or overlaying graphics to seal permitted. e All marks should not be used in conjunction with blue, be it the color of the marks or products.
ADDITIONAL PERTINENT e University licenses consumables (must have expiration date on packaging). e For information on use of NIL in conjunction with Utah trademarks, please visit https://utahutes.com/
e University licenses health and beauty products.
INFORMATION ¢ University permits numbers on products for resale.
® Mascot caricatures permitted.
e Cross licensing with other marks may be permitted with an additional agreement.

PAGE 3/3 NOTE: The marks of the University of Utah are controlled under a licensing program administered by Collegiate Licensing Company. Any use of these marks will require written approval from CLC.






